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Abstract

Most organizations face great cha'l»nges in the correct and
precise targeting of customers becanse of its reliance on
traditional methods in largeting of customers without  the
presence of accurate analytical methods to reach target category,

The right wargeting to specific category of customers is
very important for any organization. because the right targeting
customers contribute in efliciency and cffectiveness of varipus
marketing programs carried out by the organization. Through the
right targeting of customers the organization will reduce the
proportion of waste from the marketing budget that is wasted in
resching 1o non-targeted customers 10 the products’ organization
or non-profitable customers for organization,

This rescarch aims o support tergeting of customers
decision, by using clustering method through relving on real
customer databuses for one of the banks, 10 know the
characteristics ol customers whose bank must target them in its
tuture marketing programs. and to exclude category of bad
customers and must not target them in future marketing programs
carried out by the bank. This research relied on clustering method
in analyzing customers' database of one of the banks, by using
Weka wol to know the best current and potential customers who
should be targeted in the future and o give them credit facilities.
Kevwords: targeting Customers. decision support of credit facilities,
Clustering technigue. data maiming.
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