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Abstract

This study investigates assessment of role of the Data warehouse in
the supporting of the marketing decisions that relating the product in
marketing mix in the companies of industry of devices Electrical-House in
Aleppo, for improving efficaciousness of makers decision in processing
the marketing opportunities and threats which relating the product. Thus,
the study consists of the following:

o Defining the concept of Data warchouse and its technologies.

e [xplaining role of the Data warehouse in supporting of marketing
decisions that relating the product.

o  Afield study by designing a questionnaire which is distributed 1o
companies of industry of devices Electrical-House in Aleppo.

= Summary of results and recommendations aiming at increasing level of
performance Data warehouse in support marketing decisions makers by
Multi-Dimensional Relational information (MDRI) which support
views of decision makers in choosing a suitable alternative.
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